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Start 2018 on trend with our 
insight into the most popular 
trends in stock photography right 
now. We’ve searched through 
thousands of images purchased 
by our customers to identify the 
most prominent themes in the  
UK and US, to help you keep  
this year’s projects looking fresh.
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In 2018, we’re seeing very similar key trends 
emerging between the UK and US markets. As a 
result, Image Trends 2018 takes a deeper dive into 
the reasons for the emerging trends and, with expert 
commentary from design consultant Ned Selby, 
examines the stylistic differences in the images 
trending between the UK and US markets.

The UK market continues to pursue an authentic 
looking photographic style with natural look and 
feel dominating the more contrived setups. The 
US market is also developing more contemporary 
themes, but there’s still a big appetite for imagery 
that has more of a ‘staged’ appearance.

Overview

3

Colin Bennett

Image Trends
Report 2018



Travel
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It keeps topping our trends lists, but hey – people 
love a vacation, so it’s no surprise to see travel 
in here again. What leaps out from the UK data 
is the equal split between both UK-centric and 
international destinations; home-front staycation 
vs jet-setting vacation. The political scene in the 
UK shows we’re a nation divided – perhaps these 
opposing viewpoints are directly affecting travel 
aspirations? Some are getting out and exploring 
the world to forget the realities of home; others are 
revelling in their soon-to-be independent kingdom. 

We’re seeing similar splits in US data, and it’s not a 
stretch to suggest that political division exists across 
the pond too. Forget-about-it escapism vs stay-at-
home patriotism? We’re interested to see how this 
trend evolves. 

View the lightbox
Travel
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http://www.alamy.com/search/lightbox/2755315.html
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Lifestyle
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Lifestyle imagery is the beating heart of the stock 
industry, with the US and UK data both reflecting 
its popularity, albeit through differing lenses. The 
UK sees a glut of food-snapping, on-the-go content 
– much of it mobile photography. There’s a strong 
focus on healthy living, fitness, weight issues and 
sport, with a large slice of family and relationship 
imagery thrown in. Our fast-moving work-heavy 
lifestyles keep us occupied and distracted, but we’re 
finding ways to look after ourselves amongst the 
chaos. To eat well, live well, and reconnect with 
family and friends. Is the work-life balance starting 
to redress? 

Lifestyle
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Relationships and sport come through strongly in the 
US side too, but their unlikely bedfellow is business 
lifestyle imagery. The US is a hard working nation 
(just look at those holiday allowances!) yet there’s 
recognition that family and leisure are key players 
too. They haven’t knocked the business suit off its 
hanger just yet though... 

Stylistically we see that recurring US / UK split: 
polished and aspirational vs real-life and natural. 
Perhaps the remnants of that 50s advertising style 
still have America in their clutches? Or maybe British 
pessimism just wouldn’t stand for such gloss? Either 
way, there’s no sign of this stylistic division letting up.
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Who hasn’t considered some form of escapism, 
whether it’s from the political situation,
pressures at work, or a house full of kids? 
Sometimes, people just need to get away from 
it all, and the growth in popularity of wildlife 
imagery reveals one of the ways people are 
doing this.

Not everyone has time to get out and immerse 
themselves in nature, and in our increasingly 
urban lifestyles, connecting with nature can 
be tricky. Both our US and UK customers are 
turning to wildlife and nature imagery as one 
way of embracing the natural world and 
using it as a focus to help switch off their 
buzzing minds.

Wildlife
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While the US opted for a varied selection of wildlife 
and more diverse nature settings, the UK showed 
a particular fondness for bird-watching imagery. 
It is fascinating to observe these busy creatures 
as they go about their business, oblivious to our 
watching eyes. More and more attention is being 
drawn to their dwindling populations and perhaps 
birdwatching shows our increasing ecological 
awareness? Photographers should exercise caution 
though – going the extra mile to get that perfect shot 
can sometimes put your ethics into question.
See our blog post on the subject
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http://www.alamy.com/blog/the-ethics-of-wildlife-photography
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On both sides of the pond the tools we use to 
promote ourselves and our businesses are becoming 
ever more refined, with sophisticated website 
builders, social media bots and huge online pools 
of inspiration now accompanying that promotional 
lynchpin – stock photography. People’s visual 
horizons have broadened hugely in recent years 
and a brand (whether personal or business) is 
now so much more than just a logo and a tasteful 
photograph.  

Enter the graphic pattern, a new and exciting way to 
visually reflect your ethos, to own a product, to fill 
some space on your website, or just to have some fun 
on your social media profile. Trends have a habit of 
re-emerging, and with our current cycle looking a lot 
like a return to the 90s it’s no wonder that the bold, 
graphic pattern is back in favour – especially now we 
all have the tools to utilise it.

Graphics & Patterns
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 “Staying on top of the latest 
image trends is an essential part 
of life in the creative industries. 
Choosing fresh and relevant 
images for your projects will not 
only help you communicate the 
right messages to your audience, 
but it’ll give you – or your client 
– a chance to show you’re in tune 
with what’s trending right now.”

About Ned

Ned Selby is a visual communicator and 
consultant with 15 years’ experience in 
design and advertising. He was a founding 
member of New Future Graphic, a London 
agency with global clients including the 
BBC, Amnesty International, Mother London, 
and Clarks Shoes. He now consults on visual 
communication for businesses in the UK and 
SE Asia, where he currently resides.

In his spare time he is a a keen amateur 
photographer and filler of sketchbooks.

instagram: @nedselby / @ue_feed

http://instagram.com/nedselby
http://instagram.com/ue_feed

