Yonen far e profrasramad imageeg inasecy

THE GROWTH of erms-media or
‘converged” marketing sechniques has a
huge part to play In the development of
stock image wsage. As consamens
Bicomme mare sophisticabed and mom
acqustomed In “taning owt’ of adverlis-
ing, mearketers have had 8o develop
new, creabive ways to convey thilr
beranid,

Photographers ase in the front Bine
of visual messaging. so need 0 be
dware of the Implications of these
chamges and the demand for Images
they bring with them, and adapt their
owtput acoomdingly.

Hiwever, keeping wp with market
changes a2 well s holding down a day
b B a tough call, which is why it
Wikes good serse o enlist a neputable
pictare library o help They can help
photmsraphers meet, ar at the very beas
anderstand, the maln ﬂ'-nll.mges being
faced i pelling meo thes mew o et
live marketplaoe.

Whine sk photographers ose laks
for processing thelr inwges, these, oo,
need @0 ke gware of the differeni
requirements roew being demanded for
presentalian and prometional style

CHALLFNEE DME:

geitimp the images out thers

It's nost only e diffxult for manufac-
burers fo brand” to their end cusbomers
in this new converged environment
pleture-baivers and marketers  are
increasicgly being deluged with marer-
als frean photographers and  phofure
agencies, Consequently, even estab-
fished slock photographens’ offerings
rally need to ctand out ko be ooneid-
ered for end Cusioares projects, and
espacially ko anbicpate thelr nanda.

As o is unlikely that phobgraphers
willl win many private commissions for
comverged projects (Ehelr hl::‘lgqibl won't
strefch l it), their best option is to use
af Apency to get thedr Im:ﬂ,ng ity freme od
the custamer and eaming money.

Agencies tend to service large
numbers of customers, I dwey caphane
information about thess cusiommers
effectively, they can provide suoellent
achvice aboat the types of imagss their
custoameds bepnd 1o by, and identify
irerids in the image inchastry, sach as the
recend (ncncase in demand for royaltye-
frew ssock.

Thiey can also give advice on the bes
llcenging models and bechnigques fior
marketing, such as subscipbion models
for the multimedia macketplace, As
marry mulbimedia propcts imalve vast
e s o rnigmes, it is boal o sock ot
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an agescy with a wide selechon of
content. Marketers are imcreasingly
Eumning b thes: companies, shopping
far a variety of linages in one place

A mepuiable pichare agency will have
MO resonrces o Carvy owt oross-media
campalpns themrselves, which in fuen
will mean mare of the right bype of
visibility for its pholsraphers’ images.

CHALLEWGE TWO: making the imaps:
actessibibe .
Increasimgly, cuslofirs are searching
for images online rather tham relvisg
sulely on catabogues, o i i als impor-
tant fhat frmages are available cver the
webs Bupers are speniding bess and bess
time an their image searches, so the
more photographers can do b make
their imagpes accessible, the greates thede
chance of sales.

An individual photographer's Image
may match the buyer's eriberia
pracisely, but they an: unlikely to nvest
thir time tracking it dowm il ghey have
no mears of ocating it rapedly. For the
saife reason, the sibe from which the
images are available should have a
sophisticated, yet simple and infuilive
search engine. This saves users wading
through  thousands  of  irrelevant
pictures every M Ihe_-,- g,

Anything that lengthens the Hme
Between the start of the baiyers search
and their frding the image they want.
myrkes the sale less likely b0 oo

CHALLENEE THREE:

gotling the images caid

In & pecent survey, siock dgency Alamy
found that locating the right image, frst
dielivery and qualisy are the three maln
criteria om which Image-buyers base
their decisinm,

Belarke ters have one key objective—io
present thedr comnpany in a consisienl
manner across all media and ibrough-
ot all campaigie, in all markets. This
means achieving a consislent ol
from: amy images ihat are used.

Professiomal  photographess  will
already know the Importance of ensur
ing ibwir seams are of the highest quality,
ard that their images ame dust- and
scralch-free. Something which aften
gets forgotten, howeves, i the impar-
tank part that cobour has o play in the
quality, beth of the original image and
 the: fimal miaterials in which the image
ls usad.

Cood, consiebent colour starts with
thee :|rl'|.:|g|1 originabae. Mo amount of

Twa images enjoying success at Alamy.
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Over recent times, the stock image market has grown dramatically
almost doubling in the last two years alone. So how can
photographers, and the labs which serve them, best take advantage
of the new opportunities? James West of Alamy Images investigates.

wubar management by a stock agency =
or anyome else in the image chain - cn
improve a poor photograph. Problems
with the original phobo are fartber
complicated when it is used across
print, colire, and wirecless campalgns
ww'heere factors such a sereen and prinber
settings, a5 well as RGE o CMYE
CONANTTEITL, Can mlnu-:'l:.r.:.l'Fufl-:uLgm_

Add to thal recreating the materials
ity ather countries whese everything,
inchuding ink and the chemicals in
paper, vary, ard dramatic inconsisten-
cies can crop up, abfedting the overall
brand reprresentation.

Although  colour  management
remalns @ complex subject. devielop-
ments in recend yoars have mede the
hasimess of managing colour acress
multiple platiorms more straighitfor-
whard.

Excellemt colour saffwane posckages,
suwch as Geotaghacketh scftware and
ayabemns, and tools sich as Adobe

Images, images everywhere

Lamma, can simphlfy the eolour
mnaragemssnl process from the phaotog=
rapher's point of view. Calibragion of all
devices inwvelved in the production
procecd ia also sssential

The good news lor phokgraphers i
that sk imagery has come of agge, and
will continue to evolve s new fechmolo-
gles conbimue 1o emerge in ways which
are more comducve b the photogra-
pher's way of working,

For example, cnling slock spencies
can aleady deliver images taken om
ﬁﬁ.‘l‘nlumms direct fecan the photog-
rapher, arel as dhe quality of digital
Photography conbinoes e improve, this
will increasingly become the norm.
Cippopiunities for photographers o el
their images cverywhers, for every
imaginable use, have never been so
preat.
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