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It’s Summer

It's summer! And for the publishing industry this means the silly season,
with myriad stories of performing pets and on-course collisions with
asteroids. But when all gets back to normal, the question of making
profits from your publication rears its head.

The buzz concept at the moment is brand extension, so our article on
the subject should give you ample food for thought as you lay on the
beach. And we show you how a web-site brand extension can make

you money.

Images, as ever, remain an important topic for Publishing World. Two
articles look at very important issues in this area. How do you actually
go about finding images for your articles? Not all publications have
large picture desks or, more pertinently, large budgets. So how can you
make your publication less drab? Also, when you have found the
images you want, how do you receive them. In the age of digital
technology are transparencies redundant? We explore the pros and
cons.

Our legal article focuses on the perennial headache of copyright. How
close to the wind can you sail when "borrowing" others’ words.

Sally O'Sullivan has been a leading figure in the UK's magazine industry
for over 30 years. From being one of the leading editors of consumer
magazines, she has now changed camps and taken on the role of CEO.
Here she explains how she made the leap, and life is on the other side
of the fence.

Finally, for a summer uplift, we re-make acquaintance with our
childhood friends, Dennis The Menace, Desperate Dan, et al. The
publishing phenomena of the Beano and the Dandy, which have been
in existence for over sixty years, doesn't look like petering out. The teen
magazine sector is still one of the strongest, so we pay tribute to the
granddads of them all.

Oh, and don't forget to make a date in your diary for the Publishing
World 2002 show, 26 and 27 November at the Business Design Centre
in London. See pages 14 and 15 for details.

Mark O'Sullivan
Editor
editor@prnpublications.co.uk
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